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Baldwin, New York Fac t Sheet 
January 2006 

 
 

“ Every community needs a civic heart that serves as a meeting place for the local 
residents.  With the proper planning and improvements, downtown Baldwin can fulfill this 
function.”  
 
--“Baldwin, New York: Strategic Downtown Improvement Plan,” Baldwin, New York, by Abeles Phillips Preiss & Shapiro, 
Inc., April 2000, page 2. 
 
 
 

Quic k Fac ts: 
Location: Baldwin, Nassau County, Long Island, New York.  Includes Baldwin 

Harbor, New York. 
Zip Code:  11510 
Baldwin Namesake: Named after Thomas Baldwin (1795-1872), a 6th generation member 

of the family in Hempstead Town.  The Baldwin family contributed so 
much to the community that the village of Hicks Neck was renamed in 
their honor.  Thomas Baldwin operated a saw mill on Silver Lake and a 
hotel at the Northwest corner of Merrick Road and Grand Avenue. 

Population*: 32,346 
Female Population*: 52.4% 
Median Age*: 37.9 years 
College Educated*: 63% 
Diversity**: ·  White – 66% 

·  African American – 23% 
·  Hispanic – 12% 
·  Asian-American – 3% (1.5% is Asian-Indian) 

Median Family 
Income*: 

$ 82,976 

Major Hub: Long Island Rail Road Station 
Baldwin Chamber of 
Commerce: 

P.O. Box 804, Baldwin, New York 11510. Phone: (516) 223 - 8080 

Baldwin Website: http://www.baldwinchamber.com  
* http://www.baldwinchamber.com 
** U.S. Census Bureau, Baldwin, 2000 

 
 
1. A Town of Affluenc e: Baldwin has the demographics that higher-end 

retailers look for, including high income, high rate of homeownership, and 
high rate of family formation.  It is an affluent residential community largely 
composed of traditional families living in detached houses.   Baldwin’s 
household composition is predominately comprised of married-couple 
families.  Compared to Nassau County averages, homeownership rates are 
higher. The Baldwin zip code has higher incomes than the country average. 
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2. Cultural Diversity: Baldwin’s community is culturally diverse.  66% of the 
population is White, 23% is African-American, 12% is Hispanic, and 3% is 
Asian-American.  There is a large Asian-Indian community that makes up 
almost 1.5% of the Asian-American population in Baldwin.  (U.S. Census 
Bureau, Baldwin, 2000). 

 
 
3. Town’s Businesses Do Not Reflec t Affluenc e: Downtown Baldwin has 

substantial market support from which to draw.  Unfortunately, the current 
commercial choices in downtown Baldwin are not reflective of the affluence 
and stability of the residential areas that surround it.   

 
 
4. Enormous Market Support: Total market support for downtown Baldwin 

is $65 million for 250,000 square feet of reta il spac e. 
·  $20 million is available to spend for 80,000 square feet of retail 

space in the primary trade area in downtown Baldwin.  The primary 
trade area is based on the likely distance people will travel for 
convenience shopping – grocery stores, drug stores, and the like. 

·  $40 million is available to spend for 150,000 square feet of retail 
space in the secondary trade area in downtown Baldwin.  The 
secondary trade area is based on a reasonable driving time (10-15 
minutes or 2 mile radius) for comparison and destination retail (i.e. 
kitchens and vanities and restaurants).   The secondary trade area 
also includes portions of the neighboring communities of Rockville 
Centre to the West, Freeport to the East, Oceanside to the South, 
and Hempstead to the North.   

·  $2.5 million is available to spend for daytime workers in 10,000 
square feet of space.   

·  $1.5 million is available to spend for Long Island Railroad 
Commuters in 6,000 square feet of space.  (Baldwin, New York: Strategic 
Downtown Improvement Plan, Baldwin, New York, by Abeles Phillips Preiss & Shapiro, Inc., April 
2000). 

 
 
5. Long Island Rail Road (LIRR) is a Major Hub: The downtown is centered on 

the Long Island Rail Road station, as with other downtowns on the south 
shore of Long Island.  Approximately 3,500 commuters use the LIRR station 
every work day.  The Baldwin LIRR station is one of the most traveled on the 
Babylon branch.  Many commuters from other towns such as Oceanside and 
Freeport use the station and its environs because of the station’s large 
parking lots.  The LIRR commuter population is a large, undertapped market. 

 
 

6. Main Streets Need Varied Businesses: Merrick Road and Grand Avenues in 
Baldwin are prime locations which are perfect for targeted businesses, 
specifically the major crossroads at Grand and Merrick.  Grand Avenue runs 
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the length of the village from north to south.  Surrounding Grand Avenue are 
a large variety of residential neighborhoods, with diverse housing stock 
including historic homes, contemporary suburban houses, and apartments. 

 
   
7. Baldwin is a Major Thoroughfare: Downtown Baldwin straddles the major 

traffic thoroughfares in the village.  This provides ample viewing space of 
potential franchises by passersby and first time visitors. Their impressions of 
Baldwin are based on what they see by the sides of these streets. 

 
 
8. Baldwin’s Large Spending Population: 

·  Customers making a special trip into Baldwin for some particular item 
(57%). 

·  Shoppers on their way to and from other places (17%). 
·  Area employees (19%). 
·  Long Island Rail Road commuters (7%) (undertapped market) 
 
 

9. Ideal Types of Franc hises for Baldwin:  
·  Nationally known chains, especially restaurants  
·  Apparel stores.  Baldwin contains only three apparel stores: 

Mandee’s, Alex and Gabby’s (a women’s apparel store) and 
Antums, a Fur and Leather store.  Presently, most apparel 
spending is addressed by regional malls. 

·  Shoe stores.  There is an unmet demand for shoes. 
·  Coffee shop with music / bookstore that attract a youth-oriented 

nighttime use   
·  Restaurants and comparison retail stores, especially unique stores, 

for the area around the “100 percent corner” of Merrick and Grand. 
 
 

10. Estimated Demand for Selec ted Retail Categories. In order of preference. 
1. Eating Places 
2. Apparel Stores 
3. Furniture 
4. Shoe Stores 
5. Building Materials & Supply Stores 
6. Home Furnishing Stores 
7. Drinking Places 
8. Retail Nursery/Lawn/Garden Supply 
9. Hardware Stores 
10. Household Appliance Stores (There is a large appliance store) 
11. Radio/TV/Computer/Music Stores (There is 1 RadioShack) 
12. Auto Supply Stores (There is a PepBoys and many other auto supply stores) 
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13. Drug and Proprietary Stores (There are 4 CVS drug stores, 1 Walgreens and a private 
drug store) 

14. Food Stores (There are 4 existing food stores: 2 Waldbaum’s, 1 Pathmark, 1 Shop Rite) 

15. Department Stores (There are 4 discount department stores: Mace’s, National Wholesale 
Liquidators, 99 Cents Store, Ryan’s Variety; no traditional department stores) 

16. Gasoline / Service Stations (There are many gas stations in Baldwin) 

 
 
11. Current Business Establishments: There are 32 shopping centers in a five-
mail radius.  There are approximately 156 active business establishments 
occupying around 400,000 square feet of ground floor space in the downtown 
Baldwin area.  Of these, there are around 74 retail establishments and 75 
personal and professional service establishments. 

 
 

12.  Vac ant Retail Spac e: Based on the potential for 176 establishments, and 
accounting for large blocks of space such as the Waldbaum’s Supermarket and 
the Bowling alley, the average store size in Baldwin is around 2,000 square feet. 
Currently, there is around 180,000 square feet of retail and 40,000 square feet of 
vacant retail space.   

 
 

13. Photo Gallery: 
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       Long Island Rail Road Station      Baldwin Public Library 
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14. Map of Long Island: 
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